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ATTIVITA LIRICHE ORDINARIE - ART. 20 - Consuntivi 2022
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PUNTEGGIO MASSIMO — 3 3 8 5 2 5 N 2 3 2 35
ATTRIBUIBILE
FONDAZIONE RETE
Al MARCHE 2,0 1,5 4,0 2,0 0,5 2,5 1,0 1,5 1,0 0,0 16,0
LIRICA DELLE MARCHE | "<°"™
Fondazione Teatro Ancona MARCHE 3,0 2,5 55 5,0 1,0 2,0 1,0 1,0 2,0 0,0 23,0
delle Muse
ISTITUZIONE TEATRO
LIRICO SPERIMENTALE | Spoleto UMBRIA 3,0 3,0 7,0 6,0 2,0 4,0 1,0 2,0 3,0 1,0 32,0
DI SPOLETO
Comune di Padova Padova VENETO 2,5 2,0 5,0 4,0 1,0 3,0 1,0 1,0 1,0 0,5 21,0
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ATTIVITA LIRICHE ORDINARIE - ART. 20 (Prime istanze triennali) - Consuntivi 2022
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ATTRIBUIBILE
Comune di Cosenza Cosenza CALABRIA 1,0 1,0 3,0 1,0 2,0 2,0 1,0 1,0 2,0 0,0 14,0
Comune di Cerveteri Cerveteri LAZIO 2,0 1,5 2,5 2,0 0,5 0,5 1,0 0,5 0,5 0,0 11,0
Sacieta Culturale Artisti
Lirici Torinese Torino PIEMONTE 1,0 0,5 2,5 2,5 0,0 1,0 1,0 1,0 1,5 0,5 11,5




